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While lobbyists and PR flacks have long tried to spin the press, the launch of Fox News and
MSNBC in 1996 and the Clinton impeachment saga that followed helped create the caldron of
twenty-four-hour political analysis that so many influence peddlers call home.

  

Since then, guests with serious conflicts of interest have popped up with alarming regularity on
every network. Just examine their presence in coverage of the economic crash and the
healthcare reform debate, two recent issues that have engendered massive cable coverage.
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